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Favourite releases of 2012
Interestingly the Fenland typeface has been 
selected by Typographica.org as one of their 
favourite releases of 2012. A thumbs up for 
British design. A few things have been said 
about the design and intention of Fenland. 
The initial reason for its design was as a reaction 
to the apparent stagnation of recent sans 
serif releases, many of which don't really offer 
anything different. I had to remind myself as 
to why I went to college – to ask questions, 
challenge myself and to create new designs. 
Click to read Hrant Papazian’s review. 

More attention
Fenland has courted attention in print as well. 
Contributors to the magazine 8 Faces have 
selected it twice (issues 5 and 6). Fenland 
has also appeared in the April issue of Print 
magazine, as well as being cited in a new book, 
Understanding Type, ISBN 978-2-940411-82-5.

Type design on show
Types for the New Century is an exhibition of 
contemporary typeface design curated by Will 
Hill. At its opening on 14 May 2012 Simon 
Loxely and Jeremy Tankard were invited to speak 
at Stationers’ Hall in London. Information about 
the exhibition and the tour dates can be found 
at http://ryanlewisayms.net/types4newcentury/
index.html.

typographica.org

Detail from Print magazine (above) 
and 8 Faces magazine (right)

Fenland example included in Types for the New Century exhibition

Fenland a 14 font typeface
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We try to focus on original de-
signs, not revivals, but if ever a 
revival deserved attention, this 
is it. Helvetica is without a 
doubt the best-known and most 
prolifi c typeface in the world. 
Despite its popularity and om-
nipresence, Helvetica keeps a 
deep, dark secret from nearly 
everyone who sees or uses it: the 
version we have on our 
computers is not the original—
and it’s not very good. The 
digital incarnation of Helvetica 
(and Neue Helvetica) is the 
result of years of technical and 

design compromises, beginning 
with the Linotype machine, 
then phototypesetting, and 
then the transition from analog 
to digital (which wasn’t very 
smooth). Neue Haas Grotesk
(Linotype/Font Bureau, 2011) 
is what its designer, Christian 
Schwartz, calls a historical res-
toration. It returns to the 1957 
roots of the typeface, which 
makes it warmer and more har-
monious than what we’re used 
to. NHG is also more complete, 
bringing back features of the 
family that had gone missing, 

such as the straight-legged R
and tailless a alternates, as well 
as separate designs for text and 
for display use.

In late 2010, I wrote a column 
on Typographica.org titled 

“The Webfont Revolution Is 
Over, Let the Evolution Begin,” 
warning web designers that the 
production of screen-specifi c 
fonts would be slow and delib-
erate. More than two years later, 
there are still only a small hand-
ful of brand-new typefaces 
designed and released specifi -

cally for web use. Most of them 
come from the offi  ce of David 
Berlow. Among the fi rst batch 
of Font Bureau’s “Reading 
Edge” series was Benton Sans 
RE (2010), a family that shares 
a name with the foundry’s pop-
ular megafamily but was drawn 
from scratch to meet the coarse 
demands of the pixel grid, par-
ticularly as rendered by 
Windows. The result is a fairly 
squat face that’s big on the body, 
akin to Verdana but with clear 
ties to its Gothic namesake. It 
is one of the few fonts outside 
Microsoft’s Core group to ren-
der with crystal clarity on all 
systems, even below 12 pixels.

It isn’t often that a new typeface 
challenges the basic principles 
of how letters are made. Jeremy 
Tankard attempted just that 
with Fenland (2012), a sans serif 
that imagines what the alpha-
bet would look like if it had no 
roots in calligraphic form—if it 
had been constructed rather 
than written. The result is quite 
unusual: lines are thick where 
we are used to seeing them thin 
and vice versa. Fenland isn’t 
necessarily beautiful, but it’s 
still quite readable and usable, 
uniquely suitable attire for text 
that defi es conventions. —S.C.

This edition of Stereotype marks two full years of the column. From that fi rst 
installment, in April 2011, when we recommended our favorite contempo-
rary alternatives to classic typefaces, typographic diversity has been one of 
our main causes. Type design has never been more rich and exciting, yet 
most designers still stubbornly stick with a few tried-and-true (but aging) 
standbys. Students have the most potential to take advantage of new type, 
but schools rarely supply (or teach) anything beyond what is bundled with 
Adobe software, and today’s economic landscape doesn’t leave us with much 
hope that the situation will soon change. So, with that weighty calling still 
pushing us onward, we bring you a selection of praiseworthy and use-worthy 
typefaces. These were all released within the last few years but hadn’t yet 
made it into our column for one reason or another. 

Neue Haas Grotesk Benton Sans RE Fenland sketches (left) and a sample (right)

STEREOTYPE

Faces in the Crowd
SEVEN RECENT TYPEFACES WORTH A SECOND (OR FIRST) GLANCE

BY STEPHEN COLES AND PAUL SHAW

APR13_stereotype.indd   14 2/5/13   5:58 PM

http://typography.net
http://typographica.org/typeface-reviews/fenland/
http://typography.net/fontfamilies/view/39
http://typographica.org/typeface-reviews/fenland/
http://8faces.com
http://www.printmag.com/
http://ryanlewisayms.net/types4newcentury/index.html
http://ryanlewisayms.net/types4newcentury/index.html
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Shaker

Redisturbed

Shaker
The typeface used for the text of Footnote 
is Shaker. Since its introduction in 2000 it 
has always been available in width packs; 
Condensed, Regular and Wide. Shaker is now 
available in individual weight packs. 

Redisturbed
The recent redraw of our original Disturbance 
typeface has also benefited from being split into 
individual weight packs. However, we have also 
bundled the optical versions with each weight. 
This offers fantastic scope of use and value. Read 
more about Redisturbed in Footnote 12.

and . . .
Enigma, Kingfisher, and Wayfarer are available 
as individual weight packs. Aspect, The Shire 
Types, and Shire Types Pro are available as 
individual fonts.

Typeface families now available 
as font weight packs

!

http://typography.net
http://typography.net/fontfamilies/view/29
http://typography.net/fontfamilies/view/23
http://typography.net/fontfamilies/view/29
http://typography.net/newsletters/view/35
http://typography.net/fontfamilies/view/19
http://typography.net/fontfamilies/view/12
http://typography.net/fontfamilies/view/30
http://typography.net/fontfamilies/view/10
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Changes to website orders
For many years we have supplied our fonts on 
CD as well as via download. We have finally 
decided to make the supply of the CD an option 
and the online ordering process has been altered 
to reflect this. A new addition is the ‘JTT Proof 
of Licence PDF’ which is included with a font 
download. It is unique to each order and shows 
the license details that previously appeared 
on the CD master. If required, a CD can still be 
added to your order for which a nominal cost is 
applied at checkout. 

TypeBook
Until now we have included a copy of TypeBook 
with each font order placed directly at our 
website. As with the CD master, this has become 
an option and a cost now applies. However, the 
cost of a TypeBook is greatly reduced if ordered 
together with a font.

Eickemeyer logotype
Founded in 1961, Eickemeyer is known globally 
for their world class veterinary equipment and 
as experts in the science of veterinary medicine. 
Jeremy Tankard Typography was commissioned 
by Sonja Frick Design to create and develop new 
lettering for the company. Following several 
development stages, the new logotype reflects 
some of the shapes of its predecessor, but at the 
same time introduces a softer, cleaner image. 

CD master

TypeBookTwo

Development of the Eickemeyer logotype

http://typography.net
http://typography.net/books
http://typography.net/supportarticles/view/46
http://typography.net/commissions/view/51

